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E V E RY T H I N G  E L S E  FA L L S  S H O RT  O F  T H E  M A R K
Unparalleled market acceptance. Preference among regulators. Safer products for customers. UL is there to help you 
feel confident about the safety of your products. That’s why more than 20 billion UL Marks appear on products each year.
To put your mind at ease, turn to UL.

Visit www.ul.com to learn how UL can provide you with the peace of mind you need.
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